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2022-Present Freelance Writer & Photographer
ANNA WENNER CREATIVE 

Regularly write for Wirecutter (The New York Times), SUCCESS, Reviewed (USA
Today), US News, AARP, Business Insider, Lovepop, and more. 
Act as an expert in accessible content including but not limited to aging in place,
disabilities, neurodivergence, chronic conditions, and invisible illnesses.
Pitch ideas as well as collaborate with editors on requested content topics. 
Utilize SEO while pitching, researching, testing, and writing. 
Follow a variety of writing formats including but not limited to reviews, best-of lists,
features, shopping guides, how-tos, listicles, essays, and as-told-to stories. 
Adapt writing voice and formatting to fit each client’s unique needs, from playful
humorous content to more serious informative articles. 
Conduct thorough research, including interviewing experts regularly.
Request product samples, devise testing plan, and thoroughly test products.
Utilize photography background to provide photos and videos of products, illustrating
and demonstrating the way a product can be used, giving size perspective, etc. 
Closely monitor shopping trends, product launches, and consumer habits in order to
pitch timely, relevant stories. 

2021-2022 Editorial Director 
HALLMARK CARDS

Wrote and directed all editorial for hundreds of greeting cards while managing one
editor, mentoring two editors, and co-leading a team of 12. 
Led a self-initiated project to expand Hallmark’s artistic styles and writing voices to
reach a younger audience. My group of 30 volunteers researched, created, and
presented guides that influenced product across all of Hallmark US and Hallmark
UK.  
Commissioned editorial, wrote, and edited as needed for five different brand voices
and a wide variety of formats from humorous to heartfelt. 
Identified freelancers to collaborate with and helped build connections to expand
Hallmark’s network to a more diverse group of regular freelancers. 
Led frequent self-initiated brainstorms of 3 to 30 people about topics such as
product ideas, innovation, diversity and inclusion, and more. 

2014-2021 Editor (Associate, Editor, Senior Editor) 
HALLMARK CARDS

Rotated as an Acting Editorial Director for six months where I was the sole editorial
leader for six teams (nearly 80 regular collaborators in total, including designers, art
directors, freelancers, and business partners). 
Pitched, wrote, researched, assigned, and edited products that followed trends and
SEO terms. Stayed up-to-date on latest consumer needs and interests.
Collaborated with teams daily on creative content creation. 

https://www.annawenner.com/
https://www.nytimes.com/wirecutter/authors/anna-wenner/
https://reviewed.usatoday.com/authors/anna-wenner


S K I L L S  &  E X P E R T I S E  

Writing clear, concise, and engaging content 
Conducting research and translating it to an easy to read format that answers top reader questions 
Developing and initiating tests of products with an eye toward accessibly for all shoppers
Thriving in a fast-paced environment 
Building strong, collaborative relationships with product teams 
Distill ing complex, technical information into easily digestible points 
Managing and prioritizing work across multiple product teams  
Creating accurate and deeply researched content 
Adhering to different style guides and brand voices
Organizing time to manage multiple projects and meet different deadlines 
Creating inclusive, accessible solutions 

E X A M P L E S  O F  M Y  W O R K

Recent Articles 
Product Creation

https://authory.com/AnnaWenner?collection=Accessibility-and-Inclusivity-cfa6ee9b9f78349e0aac86c6f992064e3
https://authory.com/AnnaWenner?collection=Accessibility-and-Inclusivity-cfa6ee9b9f78349e0aac86c6f992064e3
https://www.annawenner.com/cards-and-products
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